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A. General advertising policies

1. Advertisements must comply with the Rules of Student Conduct of Binghamton University;

all other University advertising and postering policies; local, state and federal law; and may

not promote illegal behaviors.

2. Advertisements should avoid demeaning, sexist or discriminatory portrayal of individuals.

3. Chalking is permitted only on uncovered pavement and concrete sidewalks. Only water-

soluble dry stick sidewalk chalk may be used. Aerosol spray chalk is not permitted. All

chalking on campus will be subject to routinely scheduled removal.

4. Event advertisements may be given out to individuals to advertise events only on sidewalks

and in the Tillman Lobby of the University Union. They may not be placed on sidewalks or

cars or left on benches, chairs or other furniture, or on 
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the approval of the director of public safety. No other signs are allowed on campus

roadways or walkways.

8. Electronic mail may not be used to “spam” (send to many email addresses) a message to

members of the campus community as a means to advertise an event.

9. Voice mail may not be used to advertise events to the campus community unless approved

or sent by the sta� in the Telecommunications O�ce to the entire campus or by the

Residential Life sta� to the students of a speci�c residence hall.
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